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INSTRUMENTS AND METHODS OF PROCESS CONTROL
OF DESIGN ARE IN MARKETING ACTIVITY

Essence, order of realization and analysis of application of different forms
of quantitative or high-quality imitation of the phenomena and processes, by means
of which it is possible to give description of the state, development and
intercommunication of market processes, is exposed in the article. The necessity of
application of marketing models which represent the most substantial displays of
conformities to law of the phenomena or processes is considered, that takes place
at the market.

In modern conditions of marketing development, there is an urgent need to
create a holistic, science-based system of decision-making in marketing, as in crisis
and out of it, and growth of the economy, which is based on the use of marketing
models as tools of analysis and evaluation in the market.

The transfer of results obtained in the course of construction and research of
models on marketing, i.e. the ability to model management is based on the fact that
the model is in a sense shows any side (sales, market share, attractiveness,
advertising costs, promotion and product distribution and marketing, profit,
profitability and so on). The concept of modeling characterizes one of the
important ways of knowledge management system. The shape of the simulation are
varied and depend on the model used and their scope. By the nature of applied
marketing models there are subject and symbolic (information) modeling.

Analysis of different models with taking into account modern trends in the
development of marketing allows you to develop such a system of the marketing
models that will allow marketers to focus on the most important indicators both in
a crisis situation, and in the stabilization and growth of the economy.

Keywords: marketing, model, process, system, management, favour,
consumer, complex of marketing elements, competition.
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BPEHAVHI B MAPKETWUHIOBIV 4IS9/1bHOCTI

Y cTaTTi 06'€KTOM AOCAIIKEHHS € OPEHAMHT, WO HanpaBneHWii Ha 3MiLHEHHS
PUHKOBMX MO3WLIA MigNpMeMCTBA Ta NiBULEHHA 06CAry nNpofadkKiB  Npoaykuii
MifANPUEMCTBA B Cy4aCHUX PUHKOBUX YMOBAX.

Kntouosi cnosa: 6peHs, 6peHanHr, TOprosa Mapka, iMifX nignpreMcTaa.

B cTaTbe 006beKTOM WCCnefoBaHWA SBASeTCA OpeHAWHT, HanpaBneHHbi Ha
YKpenneHue pbTO4YHbIX NO3MLMIA NPesnpuaTus 1 NoBbLUeHNE 06beMa NPOAAa>K MpogyKLum
NPeSnpUATUS B COBPEMEHHbLIXPbiHOUHBIXYCNOBUAX.

Kntouesbie cnosa: 6peHs, OpeHANHT, TOProsas Mapka, UMUK NpesnpuaTus.

MocTaHoBKa Npo6nemun. B ymoBax KOHKYpeHLUiT nepe Nignpremcreamm
BMHWKAE CKMafiHe 3aBAaHHA: YTpMMaTu CBOI Mo3uuii Ha PUHKY Ta 36eperTtu
e(heKTUBHICTb  CBOEI  AiANbHOCTI.  3BMYaliHO  KepiBHULTBOM  OpraHisauii
BUKOHYETbLCA PAL 3ax04iB LWOAO 36iNbLUEHHA YacTKW CBOFO TOBapy Ha PUHKY 3
MeTOH 3[iiCHEHHA LiHOBOI KOHKypeHUil Ta 6e3ni4 iHWwuX. Ane y 6araTbox
BUNafKaxX LbOro BUSBASETLCA Mano Ansa Toro, wob smkutu. daxisyi Bce 6inbLue
CXWUNSAKTLCA A0 AYMKU, L0 OCHOBHUM (haKTOPOM yCMixy NigNpMEMCTBA € BipHICTb
CMOXMBaYiB. Buwmini cTyniHb BifAaHOCTI CMOXMBa4YiB - Le Maike haHaTU4yHe
LIaHyBaHHA 6peHsa.

AHaniz ocTaHHiX gocnigjxeHb i nyb6nikayin. TeopeTWyHi Ta MpaKTUYHI
3acafii 3HaLWNM Bifo6GPaXKeHHS B po60Tax 3apyOiXKHUX i BITUNZHSAHNX BUEHUX, TaK
npo6nemaM CTBOPeHHS Ta ynpasfiHHA GpeHAOM, po3pobku 6peHfOBOI cTpaTeril
Ana NignpueMmcTBa MNPUCBAYEHi B OCHOBHOMY npali 3apy6ixHux aBTopiB: [,
Aakep, . Accenb, A. Ennsya, E. Woxi- mwrTaiinep, YX.-H. Kandepep, K.J1.
Kennep, ®. Kotnep, A. Koyni, X.-X. /lambeH, M. JliHnacTpom, . Orinsi, E. Paiic,
k. TpayTt, O. WynbL, Ta iH.

TakoX HeobXigHO BUAINNTM YKPAIHCbKMX BYEHUX SIKi 3p0OMAN 3HAYHWIA
BHECOK [0 po3pobkn aaHoi npobnemu Takux sk J1. banabaHosa, J1.M. byk, A
Boliyaka, O. 3o3ynboBa, O. KeHgtoxoBa, O. KicteHsa, O. ManuHka, 4.
MpuxogueHko, B. lMycToTiHa, . Psbuesa, A. CrapocTiHa, A. YcTeHko, [.B.
Aytoka Ta iH.

MeTa cTaTTi. 3'AcyBaTu, WO ABAAKOTb COO0OK MNOHATTA «bpeHa» Ta
«BpPEHAMHr» Ta fKY pO/b BOHW BiflirpaldTb B MAPKETMHIOBIN [isNIbHOCTI, K
BiOYBaETbCA NpOLEC CTBOPeHHA BAanoro 6peHay, PoO3rNsHYTU  Cy4vacHy
KOHLENL,it0 GPEHAMHTY, BU3HAYUTUN ePeKTMBHI LWNSAXN YAOCKOHANEHHS 6peHANHTY
B YKpaiHi.

Buknag OCHOBHOro Matepiany. DBpeHAWHTr - Ue BWCOKOedeKTUBHA
TEXHONOriA 3aBOKOBaHHA | YTPUMaHHA cnoxwueaya. 3a AONOMOrow 6peHAuHry
MOXHa [JocArTM 6arato 4oro. 30Kpema, BiH [A03BOASE:  MNigTpPMMYyBaTU
3anjaHoBaHUi 06'eM NPoAaXiB Ha KOHKPETHOMY PUHKY i peani3oByBaTu Ha HbOMY
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[LOBrOCTPOKOBY MpOrpamy No CTBOPEHHHO i 3aKPinIeHHI0 B CBIOMOCTI CNOXM1BaYiB
obpasy TOBapy; 3abe3neumtn 36iNblUEHHA NPUOYTKOBOCTI B  pe3ynbTarTi
PO3LIMPEHHA aCOPTUMEHTY TOBaPIB i 3HaHb NPO TX 3arafbHi YHiKanbHI AKOCTI, AKi
BNPOBaXYIOTbCA 3a LOMOMOrOK KONEKTUBHOrO 06pasy; BifbWTU B peknamMHMX
maTepianax i KamnaHiax KynbTypy KpaiHW, perioHy, Mmicta, Ae BUrOTOBMEHWIA
TOBap, BpaxyBaTW 3anmuUTU CMOXMWBaYiB, 418 AKUX BiH MPU3HAYEHUIA, a TaKoX
0c06MBOCTI TepuTOopil, Ae BiH NPOLAETLCA; BUKOPUCTOBYBATU TPU AYXKE BAXK/UBI
ONA 3BepHEeHHSA [0 PeKNamHoi ayauTopil YMHHUKA - ICTOPUYHE KOPIHHA, peanii
CbOTOfHILLIHBLOrO AHA | MPOrHO3M Ha NepcneKkTUBY.

TepMmiH «bpeHf», KW NpUALLOB B YKPATHCbKY MOBY 3 aHrNilicbKoi, Mae
Linuit pag 3HaueHb. Moro GykBanbHWUii nepeknag - habpuuHa Mapka, Knelimo
BMPOBHMKa.

OCHOBHE CMWC/OBE 3HA4YeHHs OpeHAy Mofsrae B TOMY, WO BiH €
XapaKTePUCTMKOK HEe CTiNbKM NpoAyKTy abo nocnyru, CKifbKW  YiTKO
ChopMybOBaAHOT i BTiNEHOT B XWTTA i4€O0NOrii, WO HacTynanbHO peknamye i
BNPOBaf)XyBa/IbHOT B MacoBy CBIfJOMICTb MEBHI XXWUTTEBI YCTAHOBKMW i MPUHLMNU.
BpeHA aKkTUBHO CNpUSE 3alyyYeHHIO CMOXKBaYiB O AeAKOl couianbHOT rpynu,
AKOO BNacTMBa LU igeonoris.

Hi B AKOMy pa3si He MOXHa nayTatu OpeHf 3 TOProBoto Mapkow. Ha moto
[LYMKY, TOProBy MapKy MOXHa MOpPiBHATU 3 iM'AM, N0-6aTbKOBi Ta Mpi3BULLEM
TOBapy, MOCAYrK Y BnacHe KomnaHii. 3 6peHA0oM Bce Habarato Baxue, 60 40 oro
CKnagy BXOAATb TOProBa Mapka, Habip MEBHMX XapaKTepUCTUK, OYiKyBaHb,
acoljiayiin, fKi cnpuiiMaloTbCcs CNOXKWBayYeM Ta HafaloTbCs HUM TOBapy, a TakoX
06iUAHKM AKUX-Hebyab nepeBar, fKi [alOTbCA aBTOPOM OpeHay. HAKWO X
NpOAOBXYBaTW NPOBOAWNTM aHANOTIit0 3 NIOAMNHOK, TO BpeHs - e iM'A No 6aTbKOBI,
Npi3ByMLLE LWMPOKO BifOMOT MOAMHK, Ha AKY XOTifioca 6 opieHTyBaTmCS.

OCHOBHMMM XapakTepucTukamu 6peHaa €:

1) ocHoBHwIA Iioro 3micT (Brand Essence);

2) (QyHKuioHanbHi i emouiliHi  acouiauii, WO BUpaXaKTbHCA
NoKynuaMU i noTeHUiiHMMK KnieHTamu (Brand Attributes);

3) cnosecHa YacTUHa Mapku abo cnoBecHWiA ToBapHWiA 3Hak (Brand
Name);

4) Bi3yanbHWii 06pa3 Mapku, (hOPMOBaHWIA PEKNaMOK B CMPUAHATTI
nokynugs (Brand Image);

5) piBeHb MONyNsApHOCTI Mapky B Mokynus, cuna 6peHpa (Brand
Power);

6) ys3arasbHeHa CYKYMHICTb O3HaK OpeHfja, WO XapakTepusye Koro
iHauBigyanbHicTb (Brand Identity);

7) BapTicHi oLiHKK, nokasHWkK (Brand Value);

8) cTyniHb npocyBaHHs 6peHaa (Brand development Index);
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9) cTyniHb 3anyyYeHHa 6peHAa A0 LiNbOBOI ayamTopii i 11 oKpeMmx
cermeHTiB (Brand Loyalty) [3, c. 475].

OTxe, 6peHA € MapKeTWHrOBMM MOHATTAM i O3Ha4yae LUMPOKO BiAOMWUI
TOBapHWIA 3HaK. AK NpaBusIo, SKLLO He MeHLe 20% LinboBOT ayAuUTOpPIT MO3UTUBHO
BIHOCATbCS [0 AaHOro TOBapy, TO MO0 MOXHa Has3BaTu OpeHAOM. Xoua,
3BMYaiHO, Ueil NOKasHWK 3aNeXWTb Bif KOHKYPEHTHOCTI pUHKY, TOMY
BM3HAYaEeTLCS eKCNepTHO. MepeTBOPEHHS TOProBoi Mapku B 6peHp, BigbyBaeTbecs B
TOT MOMEHT, KON 06'€KTUBHE CMIPUNHATTA LiHHOCTEW NPOAYKTY i TOProBoi MapKu
3aMiHIOETbCS CTIMKMM 0COBUCTUM BigHOWEHHAM A0 HuX. Croxusay Aae CBOHO,
CY6'EKTMBHY, OLiHKY $KOCTI, HafiiHOCTi, 6e3MeKu, €pProHOMIYHOCTI, AM3aiiHy,
Ha3Bi NPOAYKTY.

CTBOpeHHs OpeHfja - Le TBOpYa poboTa, WO BUMArae rnMbokoro 3HaHHS
PVHKY, CMOXMBava i KOHKYpeHTiB. Lle AOCUTb TpuBanui, CKnagHWin i foporui
npouec, TOMYy Be/IMKi KOMMaHii 3any4yaloTb [0 PO3POOKKM GpeHAa NpodeciiiHy,
cneuianisoBany tipmy [14, c. 64].

Cxema po6iT 3 (hopMyBaHHS BGpeHYy MOXe BKIKUATV HACTYMHi eTanu:

1. Mo3nuioHyBaHHA BpeHAYy Ha pUHKY, TOBTO NOLWIYK Micus GpeHay
Ha PWHKY, a TakoX Habopy KyniBefbHUX MOTPe6 i CrpUiAHATTA
ToBapy. lMo3uuia 6peHAy - Ue Te Micue fike 3aiimae 6GpeHg B
YSIBAEHHI MOKYNLUiB NO BifHOLWIEHHIO A0 TOBapy-KOHKypeHTa. TyT
Tpeba oTpMMaTK BIANOBIAI Ha MUTAHHA: ANS KOFO CTBOPHETLCS
6peHa? Hasiwo, fKy BUrogy OTpUMaE CMoOXuBay Bif LbOro
6peHay? Lns akoi meTn MOTPIOHMIA faHwii 6peHA? Big skoro
TOBapa-KOHKYpPEeHTa MOBUHEH 3aXUCTUTU GipMy AaHWil 6peHa? [9,
c. 31].

1l dopmyBaHHs cTpaTerii 6peHgy, To6TO nporpamu CTpaTeriyHoro
XapakTepy, WO BWKOPWUCTOBYETbCA ipMOIO 1S CTBOPEHHS
WiHHOCTI 6peHAy. Y pamkax cTpaterii BM3HAYaeTbCsA: XTO €
uinboBok ayauTopieto? Lo cnig noobiuat wik ayguTopii? Ak
06r'pyHTYyBaTK MOKYMLUEBI L0 00iUSAHKY? FKe BpaXKEHHSI MOBUHHE
3aNULWLNTUCA Bif 6peHay Y CnoXuneayis?

I1. AHani3 ToprisenbHOT Mapky i NOWyK iMeHi 6peHAy. ToprisenbHa
Mapka npeAcTaBfse COO0K0 YMOBHUIA 3HaK, KW 3a 4OMNOMOrOH0
acouiayii  Woro 3 TOBapoM abo MOCAYrow  MOBIAOMASE
cnoXkueauyesi  iHopmauito nNpo  ToBap, WOrM0  CMOXMWBYI
XapaKTepucTUKU. BoHa MepeKOHYe MOKyMuiB B TOMY, L0 Mpu
MOKynNL,i TOBapy BOHW OTPUMatOTb Ty X CaMy AKICTb, LLO i paHille.
Kpim TOro, TopriBenbHa Mapka fa€ MOX/MBICTb BMBOAWUTU Ha
PVWHOK HOBI TOBapwW i BNAWBATU Ha PO3ApiOHMX Npofasuis. Mpu
aHanisi TopriBenbHOI Mapku HeobXigHO 3BepTaTuM yBary Ha
HasiBHICTb HAaCTYMHMX Ti AKOCTe: NpuBabAMBICTb, EKOHOMIYHICTb,



Mpobnemmn cucTEMHOro Nigxoay B eKoHomiui, 2016, Ne 54

KOMYHIKaTMBHICTb Yy cepi MO3WLiOHYBaHHA TOBapy, JfErkicTb
po3ni3HaBaHHs cepej TOBapiB-KOHKYypeHTiB [10, c. 241].

3rifHO 3 KOHLENLie eanHOro cTpaTeriyHoro nigxoay 6peHp CKnagaeTbes

3 HACTYMHUX eNEMEHTIB:

B ifeHTUYHICTb OpeHAy - UEeHTpPaNbHWUIA eneMeHT, KW, Y CBOH
yepry, CKNagaeTbCs 3 NOCTINHUX €/IEMEHTIB, WO HE 3MiIHIOKThLCA Y
yaci (iM's, LiHHOCTei i ocobucToro nornagy Ha CBiT) 3 AKUM
CMNiBBiAHOCATLCA BCi iHLWWI eNemMeHTH;
0COBUCTICTb BpeHAy, oro xapakTep i MaHepu;

S iMigK 6peHAYy - pe3ynbTaT CUHTE3Y, 3A4IACHEHOro ngbMu 3
MOTOKY PI3HWX CUrHaniB, OTPUMaHWX Bif CK/1adoBUX OpeHay,
mepw 3a BCe, iHTepnpeTauii NOBIAOM/IEHHS, BUSBNEHHS Oro
3MiCTY, PO3yMiHHS 3HaKiB;

B KOMYHiKauis - Lo, AK i AKUM YMHOM MOBILOMAETLCA COXMNBAYY;

noBefiHKa - CTUMb MOBEAIHKM Ha PUHKY SIK camoro 6peHay, Tak i

BCIX /04N, L0 BUCTYNaKTh Bif NOro imMeHi;

S «isvka» 6peHAy - O03Ha4yae BCi MOro marepiasbHi eneMeHTH,
BK/IOHAKUM flogeil Big KepiBHMUTBA [0 Kyp'epa. «®Pisnka»
6peHay - Ue ogicy, MawnHK, Le nnswka «Koka-Konu», Le Bee Te,
L0 NPUXOANTbL Ha AYMKY Npwv 3ragyBaHHi 6peHay [16, c. 60].

Lia KoHUenuis cTBEpAXYE, L0 TEOpPeTUYHI 3acafn nobyaosu etheKTUBHOIO
«BIYHOrO» 6peHAy MOBUHHI MepeabdayaTtm HeOOXiAHICTb MOEfHAHHSA BCiX BuLUe
3rajaHnx enemeHTiB OpeHAY TakMM YMHOM, W06 BOHM CKNann rapMOHIHYy
KOMMNOo3uLito, TOBTO €AMHWIA cTpaTeriyHWiA nigxig. AKe Ha HaloMy PUHKY €
6arato npuknagis BAanoi peanisauii TOProBoi Mapku, ane Ly>e Mano Npuknagis
NOriYyHOro, NOCNif0BHOIO PO3BUTKY GpeHAy.

MOHATTA «BpeHAMHI» e He BCTWUMO MIiLHO YBINTU B PO3yM YKpaiHUiB.
[na 6araTboX Le He 6inblW HiK CTBOPEHHA SPAUKY, NIOTOTMNY, SCKPaBOro
ynakyBaHHA And nNpoaykTy. HacnpaBai ue NOHATTA Habarato wwuplle, npu
npaBUIbHOMY BUKOPUCTaHHI GPEHAMHI MOXe CTaTV e(heKTUBHUM YNpaBAiHCbKUM
PiLLEHHAM, JOBrOCTPOKOBOK IHBECTULIEID B PO3BUTOK Bi3Hecy, KU OKYNUTbCS B
MainbyTHbomy [24].

Ans YKpaiHu nputamaHHWin asiaTCbKUiA TUM CTBOPEHHS O6peHpiB, Ae
KOMNaHii iHBeCTylOTb Yy 6peHA Ha piBHI Koprnopauii B nepwy uYepry, afuie
B Apyry u4epry, B Habarato MeHLIOMY CTyMeHi, Ha piBHI npogykty. Tak,
Hanpuknag, B ANOHIT TOproBa mMapka ToBapy 6e3 rapaHTii KOpnopaTMBHOI MapKu
thipmu B3arani He ctana 6 kynyeatucs [20, c. 178].

YKpaiHCcbKi 6peHan moyanu pocT B 1999 poui Ta 3 TOro yacy KOXHWI
HaCTYMHWIA piK 3'ABNAIOTLCA BCE HOBI TOProBi Mapku Ta Bce Oifnblia KifbKiCTb
OpeHAiB, WO aKTMBHO NIATPUMYIOTHCA B MacoBili  KOMyHikauil. MoxHa
CTBEPAXKYBaTH, WO 3a Lield Yac 3Ha4yHa YacTMHA YKPaATHCbKNX 6peHfiB 3iTKHynacs 3
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peanbHMMK npobnemammn Ta 3406yna 6e3uiHHWIA AocBig 60poTb6M 3a Micue nig
CONHuUeM [8, ¢c. 27].

FonoBHOW  Mpo6neMOd €  OAHOTUMHICTb  YKPAiHCbKUX  OpeHaiB..
MoanBMBLUNCL Pi3Hi peknaMHi 60MKU NO TeneBi3opy MOYMHAEL N0BUTU cebe Ha
AyMmui, Wo cnpunw y KiHoTeaTpi, Ae 6araTo pasiB NoKasyloTb OAWH i TOW Xe AOBrUi
thinbM. Haue6To 06/aM44s Ha ekpaHi 3MiHIOKTbCA, ane BCi Hi6W TO OLHAKOBI.
HayebTo roBopaTb pi3Hi CnoBa, ane 3MIiCT B HUX OAHAKOBWA. Peknamu, Lo
BIAPI3HAIOTLCA  Bif  IHWMWX CBOEK  OPWUTiHAMBHICTIO Ta  HEMNOBTOPICTIO
3ycTpivaloTbea gyxe pigko [5, c. 11].

CX0XiCTb Ha iHWWUX - Ue He NpocTo npob6nema, Ue XBopoba 6GaraTbox
YKpaiHCbKMX 6peHfiB. Lla npobnema mMoxe He XBWAKOBaTW [0 MNEBHOr0 4acy
6peHan, WO BUCTYNalTb Oe3nepeyHVMW NigepaMn y CBOTX CermMeHTax. Ane X
peluTa Tex 6axkae Ta NnparHe CTaTu CUIbHUMU GpeHAaMK.

[nda Toro, wo6 nogonaty U npobnemy, NoTpibHO, W06 y GpeHaa 6yB CBiil
0co6/MBWiIn xapakTep. Tpeba onucatn HOro Tak, W06 crnoxusadi ogpasy LOCb
BiAYYNM MO BiJHOWEHHIO A0 HbOro. MOXIMBO, HaWUM BWPOBHMKaM Chif
cnpobyBaTu onucysaTW CBili 6peHA Tak, fK /Oro Big4YyBalOTb CMOXMBaYi, W06
MOXHa 6yno oapasy BifuyTu MOro 0co6/uBICTb, HECXOXICTb Ha iHWWX. botocs,
Wwo y 6aratbOX BuNafkax BMPOOGHWMK Oyae BUKOPWUCTOBYBATWU 3BUYAHI Ta
3arasibHOBXWBaHI CoBa; TEMANIA, CIMEMHUIA, aKTUBHWIA, WMPWIA, AOMALLHIA.

CTBOpeHHs BpeHAy B YKpaiHi AyXe 4acTo CMpUAMaETbCA K BiTBOPEHHS
rapHoro norotuny. OfHaK, KOHKYpPEHLis Ha PWMHKY 3pOcTae, KOMMaHiam Bce
6inblie cTae BaXIMBUM BiApi3HATUCA OAHA Bif O4HOI, B TOMY YMCAi i BidyanbHO.
MepemaratoTb Ti, KTO BUABASETLCS Ginblu AaneKOrNsAHUMU Ta CAPUTHUMMK, XTO
YCBiJOMMB, WO OpPeHAMHI - Ue iHBecTuuisd, a He BWTpaTa. Ha puMHKY TakoX €
OYeBMAHO HecTaya NpodeciiHMx KaapiB. IHAYCTpis GpPeHANHTY B KpaiHi gyxe
mMonoda Ta KafpiB, fKi cnpuiimaloTb OPEeHAMHI SK CTpaTeriyHUin KpokK Ta
BIAHOCATLCS 40 HbOTO, K 40 YNPaBAIHCbKOIO PilLeHHS, AyXe mano [24].

Lle ofHieto npobnemMord € [JOCATHEHHS MaKCUManbHOI, Ha AYMKY
BMPOGHMKA, BUCOTU bpeHAy. Lle 03Hauae, WO BiH NOYMHAE BigyyBaTu, WO AOCAT
MEBHOr0 PiBHA, Yepe3 SKW BiH He MOXKe nepecTpubHyTU. TOO6TO Hema BIAUYTTA
npopuvBy Ta Hema BMEBHEHOCTI, WO 3aBTpa O06OB'A3KOBO Oyne Kpale, HiX
CbOrOAHi.

MnTaHHA BPeHANHTY € AyXe akTyanbHUM AN YKpaiHW Ha gaHoMy eTani.
CunbHWiA, BAanuin 6peHA NS BITYM3HAHOrO BMPOOHMKa AacTb fye 6arato:
CMpOCTUTL Mpoueaypy BMOOPY TOBapy CMOXMBAYeM; 3axXUCTUTb BMPOOHMKA B
npoueci poboTn 3 napTHepamu; A03BOAUTL [AiCTaBaTW A0A4aTKOBMIA MPUBYTOK;
ifeHTUhikye KomMnaHilo-BMPOOHMKa i1 iHLWI T TOBapwu cepef TOBapiB KOHKYPEHTIB;
NONEerwnTb BUXif BUPOOHMKA 3 HOBMMW TOBapaMu Ha CYMDKHI PUHKK; 3p06WTb
iHBeCTUUIT B MalibyTHE; po3BMHE LiNi ranysi BUPOOGHUUTBA i KaTeropii ToBapis;
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3a6e3neynTb emouiiHWiA 3B'A30K 3 MOKYMUeM; CTaHe iCTOpieto, fAKiA HiKoAn He

byge KiHug.

BpaxoBytounm BCe BULLE CKasaHe, MOXHA BULIANTM HACTYMHI LUNAXM
BLOCKOHaNIEHHSA BPeHAMHTY B YKpaiHi:

D

2)

3)

4)

5)

YcniwHnii  6peHA  3aBXAW MNOBUMHHA NIATBEPAXYBaTW BUCOKA
SKICTb TOBapy YW MOCAYrW, WO BUMYCKAE YW Hajae KOMNaHis.
fAKicTb  000B'A3KOBO  MOBUHHa  BIAMOBIAaTM  OYiKyBaHHAM
cnoxmeaya. Lle 3anopyka ycniwHocTi 6peHgy. «Kpacusoi
06ropTkM» TOBapy HeAoCTaTHbO. bBe3 AKOCTi 6peHA MPOCTO He
iCHyE.

Lyxxe HeobXigHUM € LinicHUA nigxig 4o 6peHanHry. To6T0 6peHs
- Ue He TifIbKW peknama i MpocyBaHHA, ane i BcA AiANbHICTb
KOMMaHiT Bif 3aKyniBni 1 BUPO6HNLITBA A0 KEPYBAHHA NepcOHaNoM
i 30yTom. bBpeHAMHr Hacamnepes € inocodieto KepyBaHHSA
KOMMaHI€0, TOBApPHUMM NOTOKaMu, NHOACLKMMU pecypcamm i iH.,
3aCHOBAHOK  HAa  COLiaNbHO-MCUMXONOFIYHUX  3aKOHaX,  fKi
[03BONAKOTL  KepyBaTW  CBIJOMICTIO  CNOXMWBa4YiB 3 METOH
36ibLeHHA NPMOYTKOBOCTI NifANPUEMCTBA Yepe3 TOProBy Mapky,
T iM'A, ynakoBKy, iCTOpito, penyTaLito Ta Cnoci6 peknamysaHHS.
Peknama cnoxuBalbKux TOBapiB Mae OyTW KOPOTKOK i YIiTKOH.
TakoX BOHa Mae MpuBEpPTaTWM yBary CBOEK YHIKaNbHICTIO Ta
HECXOXICTIO Ha IHWKX. Bennke 3Ha4YeHHs TyT MaloTb intocTpayil
Ta fICKpaBi 3arofioBKu, fiKi NOBWMHHI NPWBEPHYTW yBary NOKynuiB
[4, c. 139].

BpeHAMHT B YKpaiHi MOBMHEH 34iliCHIOBATMCS 3 PO3YMIHHSIM TOrO,
Wo 6peH MOBMHEH BiAPI3HATMCA Bif iHWMX. BiH NoBuMHEH 6yTn
YHiKafbHUM | HeMmOBTOPHUM. B yKpalHCbKMX GpeHpax Mae 6yTu
BM3Ha4YeHa Ta BMpaXKeHa CUNbHa eMoLiliHa mepeBara. XapakTep
6peHay 06OB'A3KOBO MOBWMHEH OYTW LiKaBUM i CUAbHUM. BpeHp -
e 0ocobucTiCTb, AKOMY BMacTWMBI Ti X $KOCTI, SIKi 3BMYaliHO
BNacTMBi NOAMHI. BpeHA MNOBUHEH BUKAMKATUM B CMNOXUBaYiB
BM3Ha4YeHWi Habip NMO3NTUBHUX eMOLIN, K BUKNNKAIOTb MPUEMHI
Ham Nnoau. BiH NOBMHHWIA BUKAMKATW pO3TallyBaHHA, AOBIpY i
NPUXNBHICTb.

BUpo6GHUKM TOBapiB MOBMHHI BMITM NpPaBWUIbHO OLiHIOBATU
MOXMBOCTI 415 3pOCTaHHA Ta MpaBUAbHO BUKOPUCTOBYBATW Ti
MOX/IMBOCTI, SIKi HafaloTbCs YKPATHCbKAM PUHKOM.

BWCHOBKMW. BpeHAUHT - Lie MUCTeLTBO, No6yA0BaHe Ha FTMOOKOMY 3HaHHI
PVHKY. [ns TOro, o6 CTBOPUTM SIKICHWUIA 6peHa, NOTPi6HMIA, OKpiM Yacy, 3yCusb i
Kanitany, we i TanaHT. AQKe OpeHAM HenigBnagHi 4vacy, 6arato XT0 3 HUX
nepeXxxmB CBOT TOBapwW, i Temep MO3MLIOHYETbCA MO-iHWOMY. Ane cami 6peHan
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36epernnca i NPOAOBXYHTb ICHYBaTW i MPMHOCUTM KOPUCTb KOMMaHifM, L0
BOIOAII0OTb HUMMK.

bpeHAM KOpPUCHI NS CcycninbCTBa B UiSIOMY, BOHW [03BOASATb HaMm
€KOHOMWUTM 4Yac Ha Bubopi ToBapy. OkKpim uboro, Tpeba Big3HauMTW, WO BCi
3ycunns 6peHAnHry 3iligyTb HaHiBeLb, AKLLO 3a C/I0BaMU HE CTOSTUMYTb peanbHi
crpasu.

Bax/MBO He CTifbKW 3anycTuTu OpeHJ, NPOBECTU peKnaMHy akuito,
po3pobuTn nporpamy 36yTy i MO3MLIOHYBaHHSA, CKiflbKW MNPUMYCUTWU oAl
noBipnTW, WO LUe Te, WO AIACHO 3acnyroBye [OBipW, Ue Te, WO AIACHO M
noTPi6HO.

BpeHAMHT CTBOPHOE ICTOPIT FYYHOro yenixy, sKi 3a0X0UyHOTh iHLWI KOMMaHii
HacnigyBaTu gaHi NpuKNagn, ynpoBazpKytoumn CBOK CTpaTerito 6peHAiHra Wenako
i 3 6iNbWMM eHTY3ia3MOM, HiXK BOHM pobunu 6 ue B iHWOMY BUNagky. bpeHan €
3ipKamMu goni B KoOMepuii i MopoaytoTb 6e3niy WaHyBa/bHMKIB IK BAOMa, TaK i 3a
KOPAOHOM.
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Koyaienko.O, Melnychenko A.

BRANDING IN MARKETING ACTIVITIES
Branding is a highly efficient technology gain and retain customers. With
branding can achieve a lot. In particular, it allows: to support planned sales in a
particular market and implement its long-term program for the creation and
consolidation in consumers' minds the image of the goods; provide increasing
profitability as a result of expanding the range of products and their general
knowledge of the unique qualities that are implemented through collective
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image; tipped marketing materials and campaigns culture of the country, region,
city, where manufactured goods, to take into account the demands of consumers
for whom it is intended, and especially the area where it is sold; use three very
important to appeal to the advertising audience factors - historical roots, the
realities of today and forecasts for the future.

The term "brand" that came in the Ukrainian language in English, has
several meanings. Its literal translation - factory mark, stamp producer.

The main meaning of the brand is that it is not so much a characteristic of
the product or service as precise and implemented ideology that offensively and
implementing advertising in the mass consciousness of certain attitudes and
principles. The brand actively encourages consumers to a certain social group,
which is inherent in this ideology. With the purchase of goods or services the brand
offers people to join this social group, which is inherent in this ideology and thus
effectively solve many problems real or imagined physical, emotional and even
spiritual nature. Consumer brand advertised goods and services as it falls under its
protection. From this perspective, the brand solves the problem of alienation of
man from society. The brand is a marketing concept and means well-known
trademark. Usually, if at least 20% of the target audience are positive about the
product, then it can be called brand. Of course, this figure depends on the
competitive market, as determined by an expert. The conversion brand in the brand
is at that moment when the objective perception of product value and brand
replaced personal resistant to them. The consumer gives his subjective, assessment
of quality, reliability, safety, ergonomics, design, product name; He adds to his
emotions.

The process of creating the brand and manage is called branding. It can
include the creation, enhancement, restoration and change the stage of
development of the brand, its expansion and deepening. Branding is defined as a
firm set of actions aimed at the implementation of a strategy to promote its
products and services is to create a brand. This strategy should be formed from the
earliest days of the company and performed throughout his follow-up [13, p. 124].

Keywords: brand, branding, trademark, company image.

YK 656. 49 K.M. PaszymoBa

OUIHKA KOHKYPEHTHUX MO3NLIN MIANPUEMCTB
MACAXWMPCbBKOIO KOMMMNEKCY 3 YPAXYBAHHAM
NOoANbHOCTI CTPATEINNYHNX NMAPTHEPIB

B cTaTTi aBTOp [OCMIA>KYE NWTAHHA BM3HAYEHHS KOHKYPEHTHWX MO3WLii
MigNPUEMCTB NACa>kMPCbKOr0 KOMMNEKCY 3 ypaxyBaHHAM NOANbHOCTI CTpaTeriyHux
napTHepis, WO [03BOMMTb 6ifbll O6'PYHTOBAHO 06MPaTX MEPCNEeKTUBHI KOHKYPEHTHI
cTpaTeril
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