IIpobnemu cucmemrnoz2o nioxody 6 exornomiyi, 2014, Ne 48

Interpretation of the bank's equity determined by the specific activities of
banks, which on the one hand, act as the financial institutions involved in the
redistribution of financial resources, and the other - asentities that use financial
resources in their work. Equity Bank as a collection of funds created by the founders of
the bank, the profits earned as a result of the bank, and the value of some borrowed
funds for their economic content can serve as the capital. Effectiveness of a bank
depends on the efficiency of the management of bank's own capital formation . You must
treat the bank's own capital management as the process of forming the optimal structure
of its liabilities through the use of certain methods to the purpose of creation and local
banks in the banking market .Effective management of the formation of the bank's equity
is the key to activating his business , strengthening financial position, increase
confidence of economic agents in the institutions of the banking system and the
expansion of credit support of the real sector of the economy.

Key words: capital, management of equity capital, equity structure,
maintaining equity.
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OILIIHKA ®AKTOPIB BILIUBY EJEMEHTIB MAPKETHHIOBUX
KOMYHIKALI HA CITIO)KUBAYA

B cmammi oyinroemsca enaus axmopy 00i3HaHOCmi Ha  BIOHOWEHH:
cnoocusaua 00 mopzogoi'MapKu 3 BUKOPUCMAHHAM HeuimKo20 MOOe08AHH L.

Knouosi  cnosa: o0b6isHanicmy  cnodcueava, mopeoea  MapKkd, Heyimke
MOOENOBAHHSI.

Cmamobs oyeHueaen 6JjuUsAHUE qbaKmopa 0C8COOMACHHOCMU HA OMHOUeHUE
nompeﬁume}m K mopzoeozi MapkKe C UCnoib306AHUEM HeYemKoco MO@E/IMPOGGHM}L

Knouesvie cnosa: ooceedomnennocms nompeﬁumeﬂﬂ, mopeoeast  mapka,
Heuemkoe /MOOQ/ZMPOGQHM&‘.

IMocranoBka mnpodsemMu. 3a OCTaHHI POKM HEYITKE MOJIEIFOBAHHS
Ha0yJI0 MIMPOKOTO PO3MOBCIO/KEHHSI y PI3HUX HANpsiMaX eKOHOMIKH, 30KpemMa
y OWIHII e(EeKTUBHOCTI 1HBECTUIIMHUX NPOEKTIB, (iHAHCAX, MEHEIDKMEHTI.
CyyacHH{d MAapKETHHT € CKJIaJHOI0 CHCTEMOIO IHCTPYMEHTIB BIUTHBY Ha
CBIZIOMICTh CHIOXHBa4ya. AKTyaJbHHUM IMPEICTABIAETECS 3aCTOCYBAaHHS anmapaTy
HEYITKOTO MOJICNIIOBAHHS Yy IIPOLIECi BHSBIEHHS 3JIC)KHOCTI BiJHOUIEHHS
CIIOXKHBAYa JI0 TOPTOBOi MapKH 1T BIUIMBOM JIil MAPKETHHT OBUX KOMYHIKAITiii.

AHaJi3 ocTaHHIX JocaiKeHb i myOaikamiii. J{ociUKeHHSIM MTUTAaHB,
IO MiJIMMAIOTBCS Y CTATTi MPUCBSYEHI HAYKOBI IyOJiKalii Takux aBTOPIB SIK
Bouapnixos B.I1., Jleonenkos A.B..
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Mera crarri. Meroro pnaHoi cTaTTi € OUIHKAa BIUIUBY (akTopy
00i3HaHOCTI Ha BiJHOIIEHHS CIIOXKMBa4a JI0 TOPrOBOI MapKH 3 BUKOPHCTaHHSIM
HEYITKOTO MOJICITIOBAHHS.

Buknanennsi ocHoBHOro marepiaigy. Komriulekc MapKeTHHIOBUX
KOMYHIKaIill CTIpHsie CTBOPEHHIO y CIO)KMBayda CTABJICHHS 10 TOProBOi MapKH,
SKE YMOBHO MOJKHA Ha3WBaTH KalliTaloOM TOProBoi Mapku. 3a JOMOMOTOI0
eeKTiB KOMYHIKaIlii, 0 MPEeACTaBIAIOTs OO0 TICHI PO3YMOBI acomiarii y
CIIOXKHBAdYa ITI0 BIAHOIIEHHIO 10 KOHKPETHOI TOPTOBOi MapKH BilOYyBa€ThCS
MO3MIiOHYBaHHS OpeHAy He puHKY. Cepen edekTiB KOMYyHIKalii MOXHA
BHIUIATH OCHOBHIi: moTpeba y TOBapHill Kareropii, 00i3HaHICTH y TOpPrOBii
Mapli, BiJHOLIEHHS 10 TOProBOi MapKH, HaMipd NpuadaTh TOBap MEBHOI
TOProBOi MapKH, CIpUSHHS NpHAOaHHIO. BigHOIIEHHS O TOProBOi MapKu
MOXKHa BHM3HAUUTH SIK JIeSKy OI[HKY IO JA€ThCs CIIOKUBAYeM DIiBHIO
BIAIIOBIZHOCTI MIXK  BJIACHOIO MOTHBALICK0 Ta YITKO BHU3HAYEHUMHU
XapaKTepUCTUKAaMHM TOProBOi Mapku. BigHOWIEHHS 10 TOProBoi MapKu
BUSIBISIETBCS. Y BUIIAII OI[IHOYHOTO CY/DKCHHS, IO MOXKE MaTH BiAMOBIAHI
OLIHOYHI MOJANBHOCTI. 3alleBHEHHS NMpPUIMAaEe 3HAYCHHS MEBHOTO CyMYIOUOTO
1arperoBaHoro Cy/XKEHHsI 10 BiHOLIEHHIO JI0 TOPTOBOI Mapku. BinHomeHHs 10
TOProBoi MapKW, IO BHHUKAE€ Yy CBIZOMOCTI CIIOXXHMBAa4a BHSABISETHCS
MIO€THYIOYOIO JJAHKOIO MK TOPTOBOIO MAapKOIO Ta MOTHBOM 10 npun6anHs. Ha
PUCYHKY 1 cXeMaTWYHO TNpEICTaBICHA B3a€MOJIS CKIaJOBUX BIJHOIICHHS 10
TOProBoi MapKu.

JlyMK# mipo BUTORY

A 4

Mexanizm 3arneBHEHHS

Toprosa
p »| Motus

Mapka BHOODY

A 4

Ocobucti emorii
PucyHnok 1. Bzaemoaisi cky1aioBUX BiIHOIIIEHHS 10 TOProBOi MapKH
CymxerHs mpo ToproBy Mapky T = <BHeBHEHICTh, IO TOBap g
KOMIaHii A € BiIMIHHOIO TOPTOBOIO MapKOK> MO)XE OYTH MPEICTaBJICHO Y

Buriaaml Ttabimi 1.

Tabauus 1. — Poskaan cymxenns T

BuxinHe cymKeHHS 1O BiJHOIICHHIO KommoneHnTH cymKxeHHs
JI0 TOProBO1 MapKu
Tosap | Big kommaHii 4 Cy0’€eKT CyJKeHHS
BinminHa TOprosa Mapka IIpenukar cyKeHHs
BreBHeHicTh MomanbHICTh 3B 13Ky
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Bnane mnosuiioHyBaHHS TOProBoi Mapku € BKpail BaXJIMBUM ISt
YCHIIHKUX TPOAAXKIB, 1 3aJ€KHUTH BiJI YSIBICHb MOTEHLIHOTO CIOXKMBA4a, TOMY
HEOoOXiTHO MaTy INIMOOKE PO3YMIHHS HPUYUH, IO (HOPMYIOTH CY/DKEHHS PO
TOProBy Mapky. /st IbOro pO3rsfaloTh CYKyHHY MoOAenb (HOpMyBaHHS
BiTHOIICHHS 10 TOProBoi Mapku.OCHOBHHMH €JIEMEHTAMH CHCTEMH MOJEINi
(opMyBaHHS Cy[KEHB NP0 BiIHOMICHHS JO TOPTOBOi Mapku €: cy0’exT (S),
motpeba (W), Toprosa mapka (T), motuBauis (M), suroau (B). Makpomonens
MTO3MIIOHYBaHHS TOPTOBOI MapKH IMPEICTaBIeHa Ha pUCYHKY 2.Dopmarizamiro
MaKpoMoOZeNi  TO3HMLIOHYBaHHA TOProBoi MapKH MOXKHa  [POBOIUTH
CIIMpAOYNCh Ha OaraToaTpHOyTHBHY MOJenb (HOpMyBaHHS BiTHOIICHHS IO
TOProBoi MapKd, 3 ypaxyBaHHSIM II€BHUX OOMEXEHb, IIOB’S3aHUX 3
NPpEACTABJIICHHAM CKIIAIHOI'O BIUIMBY CY/DKCHb CIHOXHWBadYa IpO BUTOAY Ta
eMOIIMHUI acHeKT Ha BiJHOIIEHHS 10 OpeHay.3B’s30K MDK CIIOXKHBAueM,
TOProBOKO MApKOKO Ta BHUIOAaMH Bi):[ CIIOXKMBAHHSA MOXHa BU3HAYUTHU
KOMIIOHCHTaMHU MPECACTABJICHUMHA Ha PUC. 1.

Cvo’ekr (S)

\ 4

A

Buronu (B)

A 4

ITotpeba (W) Mortusaris (M)

Toprosa Mapka (T)

Pucynok 2. Makpomoge/ib NO3ULiOHYBAHHS TOProBOi MapKH

Sxmo y cnoxuBada S icHye cTiiika MoTHBaIiss me M , Tozi 3 METO
orpuManHs Buromu b(M)aast ToproBoi Mapku T iCHye esike OI[iHOYHE
CYMXKEHHS ¢, 10 BU3HAYUMO 5K (QYHKIIO:

c(b(m) | T):B—[0,1], 1)
ne b(m) e T — muokuna Burox 3a motusarii meM. fAxmo ¢(-)=1, Toxi ominka
BUIOJIM € MAaKCHMAaJIbHO0. BayKITMBICTE Bii NPpUIOAHHS TOBAapy MEBHOI TOProBOi
MAapKH MOKa3ye 3HAYMMICTh BUTOJH, [0 MOXKHA MPEIACTABUTH Y BUIIISI JASSKOT
HEYiTKOI MipH Ba)KJIMBOCTI BUTO/IU 3 (PYHKIII€I0 MHOXKUHH:

gvm():2'-[0,1]. )

BiJHOIICHHST /0 TOProBOi MapKM MOXXHAa BH3HAYUTH SK HEUIiTKY
IHTerpajbHy 3aJIeXKHICTb!

OTM(T)= [ e(b(m)T) © g, ) () ©)
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Januii BHUpa3 € IHTETPOBaHUM, OCKUJIbKH CIIOXXMBady BJIACTHBO
HeaJUTUBHE arperyBaHHs oOTpHMaHoi iHQopMmarmii B mporeci NPUHHATTS
pilleHHs,, TOOTO MO/IENb IO3UIIOHYBaHHS BPAaXxOBYE BHIOJAW BiJl MpHAOaHHS
TOProBoi Mapku, 0 00yMOBIJIEHI MoTHBaLi€l0 M 3 ypaxyBaHHSM OIL[IHIOBAHHS

suromu c(b(m) | T), a TakoX €MOIIHHOTO BIUIMBY BHUTOIH Gum () - Mopnens, mo

NPEACTaBICHA MOXKe OyTH BHUKOPHCTAaHa JUIi HPEACTABICHHS MOJEIi
aKIICHTYBaHHSA BHTOJ Yy TIpOIEci IO3UIIOHYBAaHHS TOProBOi  MapKu
CHOXKMBAYeM, 3 HACTYMHMMH BHUTOJAMH: Ba)KIMBICTIO A CIIOKHBAYa, II0
BU3HAYa€Thcs (PYHKIIEIO Gyim () 3JIATHICTIO TOPrOBOi MapKH IPEICTaBUTH

BUTOLLY, GbyHKISA c(b(m) | T, YHIKaJIBHICTIO TOProBoi  Mapku
(OTM(T,) 2 OTM(TJ.)) .

3 MeTor0 30UThIIEHHS 00’ €KTUBHOCTI BIACTHBOCTEH HEOOXiTHO BBECTH
OUTBII JeTaNbHI XapaKTEPHCTUKHA TOPTOBOI MapKH, IO MAIOTh BimoOpaxxatu
BIIACTUBOCTI HE3aJEXHI Biff Cy0 €KTHBHOTO CHpUHHATTA. Jlns 1poro Ha
MIKpOpPIBHI MOJIeJTi MO3UIIOHYBAaHHs TOJIOBHY yBary 30CeperMO Ha BHrOIax.
Hexaii X MHOXHMHA XapakTEpUCTUK TOpProBoi Mapku 1  (QyHKIis
h(x):X—[0,1]okasye cTymiHb BUSBICHHS OKPEMOI XapaKTEPUCTHKUA TOPTrOBOI
MapkH, skmo h(X)=1, Toni xapakrtepucTuka x X icHye y TOproBoi Mapku. Y
peaJbHUX yMOBaxX MOXIIMBA CHUTYallisi, IO HE BCl XapaKTEPUCTHKU TOPTOBOi
Mapku OyayThb cCHOpHHAMAaTHCS SIK BHIOAM, TOMY MDK MHOXHHOIO X
XapaKTEepUCTUK 1 MHOXKHUHOIO B BUro[| icHye BinoOpa)keHHS:

9:F(X)—>F(B), (4)

ne — F()MHOXMHA BCIX HEYITKUX IIiIMHOKHH MHOYKHHH.

BinoOpaskeHHs ¢ 103BOJISIE BUBHAUUTH JAESKE OIL[IHOUHE CYJDKEHHS PO
Buroxy c(b(m) ’ T), mo oOyMOBIIOEThCS XapakTepucTukamu h(X) meBHOI
TOpProBoi Mapku. BuUXonsuu 3 1bOrO BCTAHOBIIIOETHCS 3B 530K, IO J03BOJISIE
BCTaHOBUTH
(GYHKIIIO :

c(bm) | 7)= pum(h()= o(h(x) [v(m).  (5)

3 MeTOK Yy3arajJbHEHHs OTPHMAHOTrO CIIIBBiJHOIICHHS MOIIHBO

3aCTOCOBYBATH HEUITKHU 1HTETpa 3a PO3IMIMPEHOIO HEYITKOIO MipOIo:

OTM(T)= [N(X) > Gy () ©)

ne g, ()Ppo3mHupena HediTKa Mipa, [0 TOKa3ye Mipy Ba)XJIMBOCTI BHUIO[

v(m) eV 1pu mMoTuBauii me M, 06yMOBJIEHOI XapaKTepUCTUKaMU X TOProBoi
MapKu.
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Hna  wmopmeni  (6) 'y AKOCTI  BiJOOpaKeHHA  ¢()  MOXYTh
BUKOPHCTOBYBaTH pi3HI 3amexHocTi. OAHUM 3 MiAXOAIB Moxe OyTH
BU3HAYCHHS BiNOOPKEHHS (), AK YMOBHO HEUITKOI MipH:

o(-| v(m)): 22 -[0,1], (7
[I0 MMOKa3ye€ BAXJIUBICTh HAABHOCTI XapaKTEPUCTHKH XX Ui TMOSBH Y
cy0’eKTa OLiHKH BUTOgM v(m) eV .

Taxum unHOM, Mozenb (7) yrouHtoe 6arato atpuOyTuBHY Mozens (3) i
JI03BOJISIE BHBYATH MIKpOMOJelb (DOKYCYBaHHsS Ha BHUrojAaxX. ACHEKTH s
PO3TIIsiLy MOXKYTh OYTH HACTYIIHI:

- xapakrtepucTHKa (3miHa ¢yHkuii h(x));

- BUTOJa, W0 TMOB’s3aHa 3 xapakrepuctukowo (V(M) vy ¢yHkuil
o(-|v(m)):

- cama Buroza (V(m) mwis Beiel Moaei);

- BHIO[a, IO MOB’s3aHa 3 EMOMIAMH ( Yuim (V(m)));

- emouii (3HayeHHs Beiel QyHKIIT um) )

BucnoBku. IloOynmoBa wopeneil, mmo HamaralTbCA OIHCATH
CIOPUHHATTS CIIO)KUBA4YE€M BIUIMB OKPEMHX €JEMEHTIB MapKeTHHTOBUX
KOMYHIKaIlil € JOCTaTHhO CKJIAJHOI0 33/Jadero, M0 IOBHHHA BPaXOBYBATH
eMOLIITHNI BIUTMB Ha CHOXWBada. HewiTke MOIENOBaHHSI HAa€ MOXIHBICTh
BpaxoBYBaTH CyO’€KTHBHI (PaKTOpW CIPHHHATTS CIOXHBAYEM 0 OKPEMHUX
€JIEMEHTIB MapKETHHTOBIX KOMYHIiKAIIii.
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Sibruk V.L.

IMPACT ASSESSMENT OF MARKETING COMMUNICATIONS ON
CONSUMER ATTITUDES

The article assesses the impact factor of awareness on consumer attitudes to
brand using fuzzy modeling. In recent years, fuzzy modeling is widespread in different
areas of the economy, particularly in the evaluation of investment projects, finance,
management. Modern marketing is a complex system of instruments to influence on
consumers behavior.
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Fuzzy modeling helps in identification consumer attitudes influenced by
marketing communication tools. Attitude to the brand can be defined as some estimates
given by the consumer to the level of accordance between individual motivation and
clearly defined brand characteristics.

A successful brand positioning is critical for successful sales and depends on
expectations of potential customers, so you need to have a deep understand the reasons
that form opinions about the brand. To do this, consider the aggregate model of attitude
toward the brand.

Formalization macromodel brand positioning can be performed based on the
aggregated model of attitude toward the brand, considering certain restrictions relating
to representation of a complex influence consumer opinions about benefits and
emotional aspect in attitude to the brand.

Keywords: customer awareness, trademark, fuzzy technology

VK 621.391 B.B.KimumenToB

HOBAS KOHIIEIIIUS ABTOMATU3UPOBAHHOM
UHTEJJIEKTYAJIBHOI CUCTEMBI SHEPTOYYETA

B cmamve paccmampueaemcs  ananuz npuyuH 603HUKHOBEHUS NOMeEpPb
9IHEP2OCHAOIHCAIOWUX Op2AHU3AYULL, MemOo008 OOpPbObl C HUMU, NPE3eHMYemcs HO8A
KOHYenyus asmomamu3upo8anHoll UHMenneKmyanbhol cucmemst snepeoyuema. Ocoboe
SHUMANUE YOelsemcs onpeoensioujemMy 3HAYeHUr0  «OP2aHU3AYUOHHLIXY Nomepo,
00)CI0BNEHHBIX KAYECMBOM Op2aHu3ayuy U QYHKYUOHUPOBAHUS Cucmem yyema, d
MAaKice GIUAHUIO «Hel08eUecK020 akmopay, cpasHusaiomces apxumexmypol « IHAKC
GSM» u ACKYD «Mepxypuii-PLC».

Kniouesvie cnosa: anepeocnaboicenue, suepeoyuem, noaumapu@nocmo,
«OHAKC GSM», ACKY3, SMART Metering.

Y emammi posensoaemuvcsa cmpykmypuuil ananiz empam enep2onocmaianibHux
opeaHizayii, Memooie 6OopomvOU 3 HUMU, NPE3EHMYEMbCS HO8A  KOHYenyis
aemomamusoganoi  inmenexmyanvhoi  cucmemu  enepeooonixy. Ocobausy ysazy
NPUOINEHO 3HAUEHHIO «OPSAHI3AYIUHUXY 8MPAam, CHPUYMUHIOBAHUX AKICMIO OpeaHizayii
ma @yukyionysanus cucmem 0ONIKY, A MAKOIC GNAUBY «(MOOCLKO2O (HaKmopyy,
nopisnioromuscs apximexkmypu « EHAKC GSM» ma ACKOE «Mepxypiu-PLCy.

Kniouosi cnosa: enepeonocmauanns, enepeoodnix, nonimapugnicme, « EHAKC
GSM», ACKOE, SMART Metering.

IocTtanoBka mpodaembl./3BeCTHO, YTO BO MHOTHX Pa3BHUBAIOIINXCS
CTpaHaxX CyIIECTBYeT mpobieMa CBOEBPEMEHHOI OIIaThl KOMMYHAJIbHBIX
ycoyr (ras, Boja, Temio, AJeKTpo3Heprus). OTcyTcTBHE OIUIATBI 32
MPEJOCTABICHHbIE  YCIYT'M, €CTECTBEHHO, YBEJIMYMBAaeT JOJIO MOTEPb
SHEProcHAOXKAIOIMX OpraHW3alMi. A 3TO, B CBOIO O4Yepelb, BIUSIET Ha
CTOMMOCTH IPE/IOCTaBISIEMBIX yCIyr. B YkpanHe OBIIM MONBITKHA PELIUTH ATY
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